SOCIAL MEDIA
BEST PRACTICES

(la.22 1)



INTRODUCTION

The University of Tampa has crafted the following best practices guide to help clarify how best to
utilize social media to further UT’s mission and how to enhance and protect personal and professional
reputations when participating in social media. Employees maintaining University social media sites
must refer to the Social Media Policy.

Social media is defined as



mailto:publicinfo@ut.edu
mailto:publicinfo@ut.edu
https://www.facebook.com/universityoftampa
https://twitter.com/UofTampa



https://www.ut.edu/news-and-ut-life



https://www.facebook.com/universityoftampa
https://www.facebook.com/help/?ref=drop
https://twitter.com/UofTampa
mailto:publicinfo@ut.edu

» Don't follow someone just because they follow you. Review the feed from the requestor and
see if their content is appropriate h



https://help.twitter.com/en
https://www.instagram.com/uoftampa/
https://www.youtube.com/user/UTchannel
https://www.linkedin.com/school/the-university-of-tampa/mycompany/verification/
mailto:publicinfo@ut.edu
https://foursquare.com/uoftampa
https://www.pinterest.com/uoftampa/
https://www.snapchat.com/add/uoftampa
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